
Tuscaloosa County Preservation Society 

 

The Tuscaloosa County Preservation Society was found on 1966 as a way to preserve 

historic Tuscaloosa homes that played an important role in what we know as Tuscaloosa and 

Alabama today. During our time with working with the preservation society or TCPS we have 

come to learn their message and their goal. 

We first met Will and Judi the Monday after fall break where we looked at the their 

website and social media for the first time. Everyone’s first reaction was good, but what we all 

noticed was a website that was out-of-date, bland, and very one dimension. After talking to them 

and wanting to hear what they want from us and what we could possibly give, we got motivated 

and immediately started to work. We broke off into our individual to create and share ideas that 

we had among the group. 

Google Map 

The first thing that we created was a Google Map. The map is to show patrons that visit 

the site where all the historic sites are. Each site is marked by the symbol of The Tuscaloosa 

County Preservation Society. If you click each of the sites, it will have a description and history 

of that specific location. We chose each site specifically because of the historical meaning it has 



to the TCPS. The Old Tavern is the reason why TCPS started so we have two Old Tavern tabs, 

the The Old Tavern and the Original location for the Old Tavern. The Tuscaloosa Belles is a 

marker because it is one of the main attractions to TCPS. 

Murphy-Collins African-American Museum/Photo Essay 

 

To add an informative and slightly interactive element to the site, a photo essay that was 

created specifically for the Murphy-Collins African American Museum. The decision made to 

highlight Murphy-Collins was we felt that they had the most to offer being that the 

African-American museum is housed in the building. Each photo that was taken and chosen to be 

a part of the photo essay has an impact to Tuscaloosa 

history and the history of African-Americans as a 

whole. 

 The photo essay could add an element for the 

Murphy-Collins tab as a quick, yet informed read of 

what the museum has to offer. Since there are only a select photos, this will have the public 

craving more for what’s inside and other surprises Murphy-Collins has to offer.  

 

Videos  



One thing that we saw lagging on the website were visuals. There were tons of 

information but no pictures, videos or a 3D tour. We added some 360 photos that helps you see 

were the building is located and to also help guide you to where you are. To add more to the 

visual elements, there were three types of videos created; promo, hype and videolicious. Our 

long form video was the promo video. The promo video adds the sense of closeness with Will 

and Judi discussing the history of TCPS and all that each home has to offer to the public. You 

can host events, such as weddings and receptions, as well as joining the Tuscaloosa Belles. The 

hype video is to get people excited about visiting, taking tours and possibly wanting to have a 

membership. The snackable video give basic information about TCPS and fun facts about 

through their pictures. Each picture that was taken or being used was to accentuate the best parts 

of the homes.  

PSA and Thinglink 

Another way we added visuals and audio element was, we created infographics, a google 

map and Thinglink and PSAs. Infographics gives information in a visual way and we created 

four for each site. There were also infographics for the holiday season and there are holiday tour 

times. The google map was created to show how close together yet far apart each of the sites are 

just in case visitors want to park at the Jemison or any other site and walk to the others. 

Descriptions of each site or former site, in the case of the old tavern, can be found once you click 

the icon. Thinglink adds another visual information element to the site but in a more interactive 

way. We used the Old Tavern as the background for the Thinglink account because it’s the 

reason why the Tuscaloosa County Preservation Society was founded. The Thinglink interactive 

element, gives families a tool to get their kids excited about the upcoming visit to the house as 



well as a mini history lesson that they can say when given their tour. The PSA’s were about tour 

hours and this adds the audio element to it and re-enforces the tour times. 

Social Media 

Their only social media was Facebook. In today’s day and age, you need more than 

Facebook in order to reach certain audiences. Facebook reaches the people in the community and 

then some, not the people who could possibly be fitting. So, we created an Instagram to try and 

get millennials interested and also in hopes of helping spread the word about TCPS. In doing so, 

a Hootsuite account was created in order to track the performance of each post on Facebook and 

Instagram. There we saw, the infographics that we created did exceptionally well. One particular 

post reached over 600 people.  



 Comparing the time frame of our social media takeover to the way they were running it, people 

were more inclined to like and share post that were more eye catching, such as our infographic. 

We started Instagram from scratch and gain a total of 30 followers in the first two weeks. We 

also noticed that TCPS only posted when they had events. When we had daily post updating 

followers on the different sites, they were received well. For people who don’t have social 

media, we created a Banjo account where viewers can see an album dedicated to TCPS social 

media post without actually creating one. The Banjo account contains a mixture of post from 

Facebook and Instagram.  

Suggestions 

Moving forward, the Tuscaloosa County Preservation Society should make sure their 

social media and websites are always up-to-date and informative. Keep the Instagram afloat to 

have that connection with the millennials who visit Instagram more than Facebook. Keep with 

the daily updates and continue to switch up the sites each day and create a theme. Whether it’s to 

celebrate the founders day of TCPS or have puns with the daily post, anything that keeps the 

public interested and coming back or giving recommendations. I would also recommend turning 

the infographics into ads and small handouts to give to patrons who visit, stop by the Alabama 

tourist building, and news papers around Alabama. Tuscaloosa biggest inflow of people is 

gameday weekend and orientation for schools. Try marketing to them for especially the families 

that have siblings who are 10 years or younger. Also, try talking to Alabama Public Radio or any 

of the local radio station in town to get the mission across. Furthering the point of getting your 

face out, try talking to the local wedding planners/event coordinators and coming up with a deal 

that mutually benefits everyone.  



Everything that was created and rebranded, we believe will make the Tuscaloosa County 

Preservation Society a complete success. We believe in the mission and goals that TCPS has and 

we hope that everyone who visits, sees what we all see.  


